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What You Are 
Going to Learn

➔ What are the Metrics that Matter 

Most (to Google)

➔ What does each metric mean to your 

business

➔ How often to monitor them

➔ How to change them

➔ Where to get this data?



Metrics that Mater



Metrics that Mater











Keywords



Keyword research is pivotal in SEO strategy, as it 

guides content creators in identifying the terms and 

phrases that potential customers are actively 

searching for, ensuring relevance and increasing 

visibility in search engine results. By understanding 

the language used by your target audience, you can 

tailor the content, optimizing your online presence 

to attract more qualified traffic and improve user 

experience.

Part 2: 
Keyword 
Research



➔ https://ahrefs.com/keyword-generator
➔ https://moz.com/explorer (limited to 3 searches a day)
➔ ChatGPT
➔ Google, People Also Asked on the SERP

Free and Helpful Tools

https://ahrefs.com/keyword-generator
https://moz.com/explorer


https://www.searchenginejournal.com/chatgpt-for-keyword-research/483848/ 

https://clickup.com/templates/ai-prompts/keyword-research

https://searchengineland.com/keyword-research-chatgpt-prompts-393741 

Help with AI Prompts

https://www.searchenginejournal.com/chatgpt-for-keyword-research/483848/
https://clickup.com/templates/ai-prompts/keyword-research
https://searchengineland.com/keyword-research-chatgpt-prompts-393741


1. Relevance

2. Search Volume

3. Competition Level

4. Intent

5. Long Tail

6. Trendy?

7. Local

What makes a 
keyword good for 
SEO



Questions?



What next: SEO Power Hours Part 3?
➔ Writing and Optimizing Blog Posts

Now you have a list of keywords, next we are going to talk about what to do with them.


